Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Table 1: Fall 2019 Site Survey Responses

# of participants sent survey 30

# of participants who completed survey 18

# of Partner Sites who were sent survey 15

# of Partner Sites who completed survey 13

Table 2: Primary Site Setting* (n=13 Partner Sites)

Past year (October 2018 - September 2019)

School 4 31%

Early childhood education 1 8%

Out-of-school program 2 15%

Work site 1 8%

Other community site 3 23%

Clinical site/ Healthcare organization 2 15%
Total 13 100%

*Evaluator grouped each site by primary site setting

Table 3: Site Partner Results (n=13 Partner Sites)

Past year (October 2018 - September 2019)

Of the Sites who Completed the 2019 Fall Survey # %
Had a Site Champion 7 54%
Had a Site Team that Met Regularly 10 77%
Implemented Evidenced-based Activity 13 100%
Implemented at Least 1 LMH 5210 Priority Strategies 11 85%
Implemented at Least 1 LMH 5210 Activity 10 77%
Incorporated LMH 5210 Message at Site 13 100%
Posted LMH 5210 Materials at Site 13 100%
Used 5210 Toolkit 7 54%
Used Healthy Living Plan 2 15%

# unique site activities reported 34 -

# of Healthy Living Plans used 585 --
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

# of participants served by all partner sites | 8,462**

participants served in the past year is most likely larger than reported.

*This is a rough estimate. Some respondents were unable to calculate how many participants they
served. In some instances the evaluator did not know whether or not the numbers served reported
by sites include the same participants. This rough estimate is conservative and the number of
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Table 4: Evidenced-based Practices (n=13 Partner Sites)

Past year (October 2018 - September 2019)

Of the Sites who Completed the 2019 Fall Survey # %
Safe Routes to School program 1 8%
Structured recess 0 0%
Physical activity program 1 8%
Increased recess or physical activity time 1 8%
BOKS before or after school exercise program 0 0%
Physical activity breaks in school/preschool day 2 15%
Food service staff development training 2 15%
Increase lunchtime 0 0%
Food mentoring for lunchtime or breakfast 0 0%
Healthy cooking and food prep infrastructure 3 23%
Culturally appropriate menus 4 31%
After school program 2 15%
Nutrition program 8 62%
Farm/ gardening program 4 31%
Food access 7 54%
Policy/ systems change 5 38%
Housing support 2 15%
Employment support/ resources 2 15%
Transportation support 2 15%
Note: Respondents could select all that apply (i.e., category is not mutually exclusive) and therefore responses may not
add up to 100%
Note: All sites reported implementing at least one evidenced-based activity

Table 5: LMH 5-2-1-0 Priority Strategies (n=13 Partner Sites)

Past year (October 2018 - September 2019)

Of the Sites who Completed the 2019 Fall Survey # %
Provide healthy choices for snacks & celebrations; limit unhealthy choices 10 7%
Provide water and low fat milk; limit or eliminate sugary beverages 7 54%
Provide non-food rewards 7 54%
Provide opportunities for children to get physical activity everyday 4 31%
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Limit screen time 5 38%

Note: Respondents could select all that apply (i.e., category is not mutually exclusive) and therefore responses may not
add up to 100%
Note: 11 of 13 (84%) sites reported implementing at least one priority strategy

Table 6: Incorporation of the Let's Move Holyoke 5-2-1-0 message (n=13 Partner Sites)

Past year (October 2018 - September 2019)

Of the Sites who Completed the 2019 Fall Survey # %
Posted 5-2-1-0 information on our website or social media 6 46%
Posted 5-2-1-0 information at our site (physical location) 5 38%
Distributed 5-2-1-0 materials to students or youth participants 6 46%
Distributed 5-2-1-0 materials to parents or caregivers 8 62%
Shared 5-2-1-0 materials with staff, colleagues, or supervisors 8 62%
Held/sponsored events/fairs that promoted the 5-2-1-0 message 5 38%
Participated in events/fairs that promoted the 5-2-1-0 message 4 31%
Incorporated the Let's Move 5-2-1-0 message into an existing curriculum 5 38%
Other* 3 23%
Note: Respondents could select all that apply (i.e., category is not mutually exclusive) and therefore responses may not add up
K:l)olgzog/lol (13/13) partner sites incorporated the LMH 5210 message
*Other included: tabling at MPHA Conference and Showing 5210 messages in a poster at the beginning of youth nutrition
programs in the k-5 at participating Holyoke schools
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Table 7: Promotion of Healthy Eating and Active Living at your site? (n=13 Partner Sites)

Past year (October 2018 - September 2019)

Of the Sites who Completed the 2019 Fall Survey # %
Posted healthy eating or active living information on our website or social media 7 54%
Posted healthy eating or active living information at our site (physical location) 8 62%
Distributed healthy eating or active living materials to studentsAqr.youEh 8 62%
Distributed healthy eating or active living materials to parents or caregivers 9 69%
Shared healthy eating or active living materials with staff, colleagues, or 8 62%
Held/sponsored events/fairs that promoted healthy eating or active living 5 38%
Participated in events/fairs that promoted healthy eating or ac{i\’/;eiliv?ir}g 9 69%
Incorporated healthy eating or active living into an existing curriculum 8 62%
Other* 3 23%
Note: Io?espondents could select all that apply (i.e., category is not mutually exclusive) and therefore responses may not add up
Kl)olg:oa/lol (13/13) partner sites promoted healthy eating and active living at their site
Other included: having a lunch cafe that serves healthy foods, distributing a flyer about the amount of sugar in common
beverages in clinic cubicles, hosting healthy cooking classes for HHC staff, and promoting healthy eating and active living in
youth and adult nutrition curriculums.

Table 8: What best describes how you have used the 5-2-1-0 toolkit? (n=7 Partner Sites Used
Toolkit)

Of the Sies eported i t Toolkit # %
To identify activities or policies to implement at my site 1 14%
To help implement activities or policies at my site 3 43%
To spread awareness about healthy eating and active living 7 100%
To find resources about healthy eating and active living 3 43%
Other* 1 14%
Note: Io?espondents could select all that apply (i.e., category is not mutually exclusive) and therefore responses may not add up
tgt;g?iﬁcluded: tabling events, sugar-sweetened beverage display, and My Plate
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Clinical and Healthcare Activities

Holyoke Medical Center

Healthy Eating and Active Living Activities Being Implemented:
* Educational bulletin board

Food access

Policy/ systems change

Housing support

Employment support/ resources

Transportation support

5210 Priority Strategies Being Implemented:
* Provide non-food rewards
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Key 5210 Activities Implemented in the Past Year:
* Healthy living plan (new)
Target Population(s): adults

* Health fairs (new)
Target Population(s): Young children, school-age children, adolescents, & adults

* Newsletter/Marketing
Target Population(s): Young children, school-age children, adolescents, & adults
The 5210 message is now published in the biweekly employee newsletter with a link to fill out the
healthy living plan.

* Classroom activities

Target Population(s): Young children
Visited preschool in Granby to discuss healthy eating and lifestyle

Holyoke Health Center

Healthy Eating and Active Living Activities Being Implemented:
Culturally appropriate menus
Nutrition program

Educational bulletin board
Cooking demonstrations

5210 PowerPoint curriculum
Safe Routes to School

Farm gardening program

Food access

Policy/ systems change
Housing support

Employment support/ resources
Transportation support

5210 Priority Strategies Being Implemented:

Provide healthy choices for snacks and celebrations; limit unhealthy choices
Provide water and low fat milk; limit or eliminate sugary beverages

Provide opportunities for children to get physical activity everyday

Provide non-food rewards

Limit screen time

Key 5210 Activities Implemented in the Past Year:
New Advisory Board Members (New)
Target Population(s): Adults
Many are new with the same organization (i.e. Mass in Motion, HMC Benefits, Head Start, etc),
but there are new relationships as well with UMass School of Public Health, Sodexo School
Garden Program, Hampden County CHIP, etc.

* UMass Public Health Service Endowment Grant (New)
Target Population(s): Young children, school-age children, adolescents, and adults

UMass Donahue Institute
Applied Research & Program 7

7

UMASS



7

UMASS

Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

Collaborating with UMass School of Public Health, CCHER, Dr. Arin Martinez awarded a $15,000
grant to evaluate the tools and messages used by LMH 5210. Will be an opportunity to
understand the optimal methods to engage the community around healthy lifestyles and 5210.

Hampden County CHIP Domain 4, 5210 priority strategy (New)

Target Population(s): Young children, school-age children, adolescents, and adults

Ana Jaramillo, 5210 coordinator, and Kathy Anderson (member and HMC community benefits)
attended and CHIP domain 4 meetings. Final version includes LMH 5210 as a priority strategy for
all of Hamden County. Being a priority strategy for Hampden county will allow increased exposure
of the partnership and messaging to other communities and elevates the message within our
area.

Tabling/cooking demos/workshops (New)

Target Population(s): Young children, school-age children, adolescents, and adults

Some of the many opportunities include: Halloween tabling, farmers market tabling, multiple
schools tabling and exhibits, HWC group visit workshops, etc.

CORD 2 Healthy Weight Clinic (Continued)

Target Population(s): Young children, school-age children, adolescents, and adults

The Pediatric Healthy Weight Clinic has been enhanced with a new collaboration with Mass
General Hospital, which received a CDC funded CORD (Childhood Obesity Research
Demonstration) 2 grant. The enhancement of the program has been occurring since 1/1/17 and is
as follows: Recruited families are seen 2x per month over a year, once individually and once in a
group. The individual visits include a physician, dietitian, behavioral health clinician, and a
community health worker. The group visits include a dietitian and a health educator, and are
based on a standard curriculum that includes LMH 5210 messages and components of the LMH
5210 curriculum. The healthy living plan is used in all of the individual visits to set patient
centered goals to work on between visits. The community health worker attempts to connect the
families with resources in the community to promote a healthy lifestyle, e.g. YMCA, farmers
market. The CHW also calls the families between visits to check on progress toward goals and to
motivate and problem solve if needed. As part of this grant, multiple trainings of providers and
staff have occurred in the last year. All have included LMH 5210 training. Also, as an incentive for
this program, fruit and vegetable vouchers are being used. They are redeemable at Stop & Shop
for only fresh and frozen fruits and veggies. This process has replaced our past fruit and veggie
prescription program. This grant will continue through at least the end of 2018.

LMH 5210 Webpage development and launch (Continued)
Target Population(s): School-age children, adolescents, and adults

Working with Rhyme Digital we developed a marketing campaign to draw people to the newly
developed LMH 5210 web page. Many residents of the city were targeted using Facebook and
Google ads. The web page had 4530 page views during the campaign.

Let's Move Holyoke 5210 Facebook page (Continued)
Target Population(s): School-age children, adolescents, and adults

Over 200 followers (https://www.facebook.com/Letsmoveholyoke5210)

Online Nutri Quiz during National Nutrition Month to all staff at HHC (Continued)

Target Population(s): Adults

Every year Maria provides indirect nutrition education with all the Holyoke Health Center staff
online. The nutrition quiz consists of true/false statements. She incorporates evidence-based
information regarding exercise, Zero Sugary Beverages, and other nutrition topics.

Wellness Fair to HHC staff (Continued)
Target Population(s): Adults
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October 2019

Invited everyone at HHC as part of the Wellness Team. The nutritionist completed 19 Body
Composition Analyses for the staff members who registered, as well as coordinated referrals to
the YMCA. General recommendations for weight loss were distributed.

* AAP NCE Poster Display 10/2018 (Continued)
Target Population(s): Adults

* MPHA Exhibit 11/2018 (Continued)
Target Population(s): Adults

* Community events and outreach (Continued)

Target Population(s): Young children, school-age children, adolescents, and adults
Health fairs, community events, and/or 5210 education

River Valley School-based Health Center

Healthy Eating and Active Living Activities Being Implemented:
* 5210 educational bulletin board
* Food access

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages
*  Provide opportunities for children to get physical activity everyday
* Limit screen time

Key 5210 Activities Implemented in the Past Year:

* Healthy snack/breakfast items (New)
Target Population(s): Adolescents

* Healthy Strategies (New)
Target Population(s): School-age children, adolescents
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Let’s Move Holyoke 5-2-1-0
Fall Site Survey Results
October 2019

1:1 health ed. re: healthy activity/eating habits/weight loss strategies

* Peck Middle School Health Fair (New)
Target Population(s): School-age children, adolescents

Worksite Activities

City of Holyoke

Healthy Eating and Active Living Activities Being Implemented:
* Policy/systems change

5210 Priority Strategies Being Implemented:
* Not reported

Key 5210 Activities Implemented in the Past Year:

* ValleyBike Share (Continued)
Target Population(s): Adolescents and adults

Other:
* Personnel Department has a Wellness Committee and we have a lunch cafe that serves healthy
foods.

School Activities

Holyoke Public Schools

Healthy Eating and Active Living Activities Being Implemented:
Cooking demonstrations

Physical activity breaks in school/ preschool day
Healthy cooking and food prep infrastructure
Culturally appropriate food menus

Afterschool program

Nutrition program

5210 educational bulletin board

Farm/ gardening program

Food access

Policy/ systems change

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages
* Provide opportunities for children to get physical activity everyday
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*  Provide non-food rewards

Key 5210 Activities Implemented in the Past Year:

* Food pantries (New)
Target Population(s): Adolescents and adults

School Nurses are partnering with SODEXO in the creation of two new food pantries, one at each
of the high schools.

* Great Body Shop Comprehensive Health Education Program (New)
Target Population(s): Young children, school-age children, adolescents
K-8 Comprehensive Health Education Program, the Great Body Shop. Nutrition component
supports efforts of 5-2-1-0. Training and full implementation began this year.

*  Nutrition education (Continued)
Target Population(s): Young children, school-age children, adolescents, and adults

Sodexo Food

Healthy Eating and Active Living Activities Being Implemented:
* Healthy cooking and food prep infrastructure
*  Culturally appropriate food menus
*  Nutrition program
* Food access

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages

Key 5210 Activities Implemented in the Past Year:
* Not reported

School Gardens for Sodexo

Healthy Eating and Active Living Activities Being Implemented:
* Farm/gardening program

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices

Key 5210 Activities Implemented in the Past Year:
* School Gardens
Working with 5210 to promote school gardens where students can grow, pick and eat healthy
organic food. Sodexo has committed funds to establish a garden coordinator and gardens.

Out of School Activities
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YMCA

Healthy Eating and Active Living Activities Being Implemented:
* Cooking demonstrations
* 5210 educational bulletin board
* Physical activity program
* Increased recess or physical activity time
* Afterschool program
5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages
* Provide non-food rewards
* Provide opportunities for children to get physical activity everyday

Key 5210 Activities Implemented in the Past Year:

* UMASS Extension Summer Camp (Continued)
Target Population(s): School-age children and adolescents

* Healthy Weight and Your Child (Continued)
Target Population(s): School-age children and adolescents

* CATCH (Continued)
Target Population(s): School-age children and adolescents

CATCH stands for a Coordinated Approach to Child Health. By uniting multiple players in a child’s
life to create a community of health, CATCH is proven to prevent childhood obesity.

UMASS Extension Nutrition Program

Healthy Eating and Active Living Activities Being Implemented:
* Afterschool program
*  Nutrition program
* Cooking demonstrations

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages
* Limit screen time

Key 5210 Activities Implemented in the Past Year:
* Nutrition education (Continued)
Target Population(s): School age children

Early Childhood Activities

Head Start

Healthy Eating and Active Living Activities Being Implemented:
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Physical activity breaks in school/preschool day
Healthy cooking and food prep infrastructure
Food service staff development training
Nutrition program

Cooking demonstrations

Culturally appropriate menus

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
* Provide water and low fat milk; limit or eliminate sugary beverages
* Provide non-food rewards
* Provide opportunities for children to get physical activity everyday
* Limit screen time

Key 5210 Activities Implemented in the Past Year:
* None reported this year (new staff member reporting was unsure of previous activities)

Other Community Partners Activities

IC

Healthy Eating and Active Living Activities Being Implemented:
* Cooking demonstrations
*  Nutrition program
* 5210 educational bulletin board

5210 Priority Strategies Being Implemented:
* Not reported

Key 5210 Activities Implemented in the Past Year:
Food demos: increasing vegetable servings (New)
Target Population(s): Young children and adults
During nutrition counseling appointments, anyone reporting that they or their children drink soda,
sugared iced tea, or any other sugary beverages is given this new nutrition education piece
developed by the WIC Nutrition Task Force. The information is reviewed by WIC at their
appointment, and any changes are monitored in three months at their next WIC appointment.

* Nutrition education around sugary beverages and package labeling (Continued)
Target Population(s): Young children and adults

River Valley School-based Health Center

Healthy Eating and Active Living Activities Being Implemented:
* 5210 educational bulletin board
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* Food access

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices
*  Provide water and low fat milk; limit or eliminate sugary beverages
* Provide opportunities for children to get physical activity everyday
* Limit screen time

Key 5210 Activities Implemented in the Past Year:
Healthy snack/breakfast items (New)
Target Population(s): Adolescents

* Health education (New)
Target Population(s): School-age children and adolescents
1:1 health ed. re: healthy activity/eating habits/weight loss strategies

* Peck Middle School Health Fair
Target Population(s): School-age children and adolescents

Food Bank of Western Massachusetts

Healthy Eating and Active Living Activities Being Implemented:
* Food service staff development training
* Cooking demonstrations
*  Nutrition program
* Food access

5210 Priority Strategies Being Implemented:
* Provide healthy choices for snacks and celebrations; limit unhealthy choices

Key 5210 Activities Implemented in the Past Year:
* Not reported
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